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The Atlantic Global logo
correct usage

The Atlantic Global logo is the cornerstone of the Atlantic
Global brand look and feel – it endorses and gives authority to
all our communications. It must, therefore, be treated with
respect and only applied using the digital artwork provided,
according to the guidelines on this page.

Do’s
Apply the logo on a white or secondary colour background.

Apply the white out version only on the primary blue background.

Apply the grid when sizing the logo. The minimum size is equivalent to one 
column width.

Ensure there is a ‘clear zone’ around the logo, free of any other graphic elements
such as type, images or other logos. The clear zone scales in proportion to the size
of the logo and is a space equivalent to the width of the symbol.

Minimum Size 

= 1square of the grid

Clear zone

x

x

x x x

x
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The Atlantic Global logo
Incorrect usage

Don’ts
Do not alter the proportions or elements of the logo from the digital artwork provided.

Do not apply the symbol without the logotype or vice versa.

Do not apply the logo in any other colours.

Do not apply the logo white out of a secondary colour background.

Do not apply the logo on an image.
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The Atlantic Global 
colour palette

The Atlantic Global colour palette consists of one primary
colour – reserved for the logo – and five secondary colours. 
No other colours should be used for Atlantic Global
communications. Apply them according to the guidelines
below.

Primary colour
The primary blue is reserved exclusively for use with the logo – either as the logo
colour or as colour panel on which a white version of the logo is applied. Do not
use tints of this colour or use it for any other design element, such as text.

Secondary colours
These are applied to covers, colour panels and colour text. Only one colour should
be used per communication, and the colours can be used ‘ad hoc’ – i.e. they do not
relate to a particular product, business vertical or literature type. Ensure that the
colours are all used in a balanced quantity across Atlantic Global communications
and that none are favoured. Tints of the colours – as shown on this page – can be
used for the Iris, tables and diagrams.

Please note:
Secondary colours can be used to define different sections of the Atlantic Global
website. Consequently, navigation is aided by using the colours as signposts, side
by side on the homepage. This is the only exception to the ‘one colour’ rule.

Primary colour
100%

Secondary colours
100%

Pantone: 5493
RGB: R129 G174 B180 
Hex: 81AEB4
Process: C43 M0 Y14 K21

Pantone: 618
RGB: R180 G168 B82 
Hex: B4A852
Process: C0 M3 Y87 K30

Pantone: 631
RGB: R116 G191 B194 
Hex: 74BFC2
Process: C67 M0 Y12 K2

Pantone: 458
RGB: R220 G202 B104 
Hex: DCCA68
Process: C10 M10 Y73 K0

Pantone: 687
RGB: R198 G134 B169 
Hex: C686A9
Process: C2 M44 Y0 K12

70% 40% 20%
Pantone: 315
RGB: R0 G114 B124 
Hex: 00727C
Process: C100 M0 Y12 K43

                       


